IMind

Our Objectives:

To inform the user about their own mental health.

To suggest ideal coping strategies to improve mental
state.

To raise awareness of mental health.




e Brief

To create and design an app to encourage stable mental health.
Whilst doing so, we must also promote mindfulness.
The app had to appeal to teenagers and young adults.

We would be visited by Dorset Creative (a digital agency) who would
assist in creating the prototype.




e Planning Process

eek 1 -

%16 whole group sat together and discussed our initial thoughts
on the project.

Week 3 -

afe first accumulated ideas for what the content of our app could be.

Week 6 -

%’e went to Dorset Creative’s studio to present our ideas and visuals to
Andris, the designer.




Our Roles

Amy Tranter - Team Coordinator
Lauren McNiven - Researcher
Fern Wright - Market Researcher

Anna Aufschlager - Advertising

Louis Adair - Content Manager



search - Lauren McNiven

First I drafted a simple questionnaire.

As a team we added extra questions to the survey.

83% of the students we asked said that they thought
mental health was a problem in today’s youth.

57% of the students we asked said that mental health
could be improved if there was more awareness.




Questionnaire Research

When creating a questionnaire you must
consider...

How many questions?
Who are you asking?

Are the questions ethical?




Market Research - Fern Wright

I downloaded a combination of apps with similar themes and
aims.

I wrote down what was good about these apps and what was bad
about them.

We got inspiration for our wallpaper with quotes from a
mindfulness app

One aspect we didn’t like about some of the apps was that
of them cost




arketing - Anna Aufschlager

e want this app to be free -
ecause this reaches the largest audience possible.

But - we will use adverts on the app to get funding

and these will be as relevant to the app as possible.

For
example:
Helplines

Mental Health Facilities




Business Plan

To profit from our app we will allow CUSTOMISATION.
This will be an ‘in-app-purchase’ option.

Does not affect who is allowed to use the app.

Examples of
pyrchase:

Colour layout

Wallpaper options



Organising Content - Louis Adair

First we discussed what our app was aiming to achieve.

After, we decided that our app would be focused on
coping strategies for specific mental health conditions.

I researched into the most common mental health
disorders and found out coping mechanisms for each one.

Look at your hand outs for the official docume




What is mindfulness?

“A mental state achieved by focusing one's awareness on
the present moment, while calmly acknowledging and
accepting one's feelings, thoughts, and bodily sensations,

used as a therapeutic technique.”

As a group we attended a mindfulness session
to
experience how calming it can be.

This enabled us to appreciate the impact
this app could achieve.




Our app

In the following slides, we will present to you the design
of our app, iMind.

In these slides, we will show you the different aspects of
the app and how all of our planning and designing came
together to produce a final prototype.




What is Mindfulness?

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia deserunt

Ei LOGIN WITH FACEBOOK

mollit anim id est laborum.

L LOGIN WITH Twitter




“In the middle
of difficulty lies
opportunity”

Albert Einstein

“We may
encounter
many defeats
but we must

~ not be
-—l  defeated”
Chat o
Maya Angelou

?

8

Generate Find One
Random Similar



Anxiety Question 01

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt

ut labore et dolore magna
aliqua. Ut enim ad.

FactFile =~ FAQ  Overcoming Question 02
Question 03
Question 04
Question 05
Question 06

Depression

Fact File FAQ Overcoming




Our USP

(Unique Selling Point)

The USP will be our unique
chat room.

We allow the user to
communicate with similar
people all over the
world.

=l

Chat
Room

Be Kind. Be Helpful. Stay Safe.

Generate Find One
Random Similar




First
o Test

| c | D E [ F | G . H
Fucntion expected outcome Actual Outcome Description

Open the app Open without glitches Opened without glitches Page with logo on came up fine.

log in with Facebook Would open a new page A new page opened A page saying 'what is mindfullness' opened

Wallpaper should revolve |new image would show every few seconds |New images did show calming images & quotes change all the time |Pass

Click on Chat Room A new page opens. A new page opened A page with a World opens up with chat options i 35S

Click on Coping Strategies |Open a full new page new page opened with mistake |strategies' was spelled incorrectly

Full side bar the wholeside bar can be veiwed The side bar was incomplete  |the bottom was chopped off

Click on Fact File a new full page would open Empty page opened the page was blank




Overal
I

Our app was improved significantly with the help of Dorset
Creative; they took our templates, combined their own
ideas and created something that reached out to our
target audience.

We hope that our final app helps those in need of it.




Thank you for listening.
We hope that our app meets the expectations needed.

We are happy to answer any questions.




